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3 Tips for Creating Great Video Content

Video content is one of the most-shared forms of content on the internet. The average
person views more than 30 videos per month, and a well-made marketing video can
garner millions of views on YouTube. That kind of exposure can improve your brand

recognition, attract new customers, and increase your sales.

The downside of video marketing is that producing a professional-looking video is more
expensive than writing a blog post or a list of tips. If you lack the technical know-how to
make things look right, you will have to pay a videographer to film your video for you

(live video footage) or pay a professional to create your video (other types of videos).

Not only that, but you may also need to pay a script writer, lighting designer and actors,

graphics designer, and others - depending on how involved your video project is.

That’s where social media comes in. Customers love to feel engaged with their favorite
brands, and are often eager to participate in group discussions and contests. You can
and should produce your own video content, but you should also consider hiring a
professional when you want your video to be of the highest quality or to most effectively

represent your business or brand.

Cigma Media specializes in producing high-quality, affordable videos that get results

and we’'re ready to work with you.

As you begin to think about your video, keep in mind these top three tips for creating

great content.
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1. Solicit feedback. Customer testimonials are important for every company. The
majority of people who make purchases online look for peer reviews of products and
businesses before making a purchase. Ask customers to film themselves talking about
what they like most about your product or service. You can share longer videos
separately, or edit comments together into an ultra-short video and post it on Vine or
Instagram. Also, video testimonials can be very effective when edited into your other

marketing videos.

2. Monitor comments and turn them into testimonials. When someone leaves a very
enthusiastic comment on your blog or Facebook page, consider contacting that person
to see if they’'d be willing to film a video testimonial. You can either ask the customer to
film himself, or you can do it over Skype. That kind of video doesn’t require any
technical know-how, and you can record it for free. If they would prefer to not record a
video, or if they don’t have that capability, ask them for their permission to use their
comment as a text testimonial. That way, you can hire a voiceover talent to speak for

them.

3. Sponsor a contest. Most people love the opportunity to win something for free,
especially if it's from a product or brand they love. Use your social media pages and
blog to announce a giveaway, and offer a free product or service to the customer who
produces the best video having to do with your product. You can get creative and

specify a particular framework for the video.

For example:

a. Most unusual way to use your product

b. Funniest video using your product

c. For food products, think about having customers make short
cooking demo videos

d. Most touching story involving your company
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e. Best story about how your product or service has helped someone

You can specify the length of the video (anywhere from 6-second videos for Vine to 2 or
3 minute videos to post on YouTube, social media or your website.) The prize can be a
combination of a free product or service, plus the exposure your customer will get from
having their video featured. You might also consider giving multiple prizes to further

incentivize people to enter.

Be sure to share all of your customers’ videos and thank each person who produces

one. Doing so will make them feel valued.

Creating your own videos is a great way to give your customers and prospects a sense
of who you are and what your business is all about. But being on-camera or doing a
voiceover isn’t for everyone. When you need your videos to look their best, Cigma
Media is here to help. Just contact your Associate Producer or send us an email at
info@cigmamedia.com.
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